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Statement from Beating Bowel Cancer in support of Cancer Research UK’s Screening Matters Campaign
Tuesday July 24, 2007

Beating Bowel Cancer is pleased to support Cancer Research UK’s Screening Matters campaign which launches today and focuses on three major screening programmes including bowel screening.
Beating Bowel Cancer welcomes this new campaign, which hopes to significantly improve uptake of bowel screening, but we also have some concerns by the findings announced today by Cancer Research UK. This research shows that 20,000 lives could be saved over the next 20 years if uptake of the screening programme is 60% from the target group within the general public. However, we are a long way from achieving these figures at present. The current levels of uptake average at only 50%, and in some regions are significantly lower. The programme is also not fully rolled out, with many areas still unable to access bowel screening. 

In order for uptake to reach 60% or more, there is still a significant amount of work to be done in raising awareness not only of the bowel screening programme, but of the disease in general.  As well as strongly encouraging the public to complete and return their test kits, Beating Bowel Cancer also urges the government to invest more time and resources into a disease awareness campaign, as well as an education programme to promote bowel cancer screening effectively to the target age group, so as to increase uptake. 
Ann Cole, a member of the charity’s national patient-to-patient network, Patient Voices, and whose bowel cancer was diagnosed following an FOB test, knows only too well the vital role that these kits can play.   She says, “I would urge all those who receive an FOB test kit in the post not to be squeamish, to follow the instructions and return the kit; it might just save your life.”
Roger Leicester, Medical Advisor to Beating Bowel Cancer and Director of the South West London Bowel Cancer Screening Centre based St George’s Hospital, London, adds, “Bowel cancer is very easy to treat successfully if it is caught early, which is why the implementation of the National Bowel Cancer Screening Programme is of vital importance.  What’s more, we have found nearly 20% of people who have a positive test can have large polyps removed, without the need for operation, thereby preventing cancer occurring.  We need improved awareness of the initiative to reach more people, to help their chances of catching this killer disease in time.”
As well as supporting the Screening Matters Campaign, Beating Bowel Cancer has a number of other important pledges, published in the charity’s Bowel Cancer 2012 Challenge (January 2007), which include faster introduction of the National Bowel Cancer Screening Programme, and extension of the programme to include men and women aged fifty plus, like Scotland and Wales.  
For further information, or to request a copy of the Bowel Cancer 2012 Challenge

please contact Katie Harvey at Beating Bowel Cancer on 020 8892 5256 or email katie@beatingbowelcancer.org
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